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WHEN IT COMES TO OBJECTIVE, LESS IS MORE
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DOING THE RIGHT RESEARCH IS IMPORTANT: STRATEGIC RESEARCH 
THE MOST COMMON METHODS USED BY HIGH LEVEL AWARD
WINNERS

Early research allows for the findings to impact the final work, rather than just being used to grade the work. Those with 

no award over-index on both “did no research” and claiming that tracking was primarily research conducted, which 

indicates that no specific research was conducted to aid development of the work entered. 
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SPENDING LESS CAN ACTUALLY DRIVE EFFECTIVENESS

40% of Gold winners spend less than $500k, compared to only 30% of all Entrants
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EFFIE WINNERS ARE MORE 
LIKELY TO DEMONSTRATE
REVENUE GAIN OR NEW
CUSTOMER ACQUISITION, AND 
LESS LIKELY TO SHOW 
INCREASES IN AWARENESS AS
THE PRIMARY RESULT.
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INCREASING AWARENESS IS RARELY THE MAIN OBJECTIVE 
FOR EFFIE WINNERS
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INCREASING AWARENESS... AND WHAT ELSE?



© Ipsos | Effie AWARDS Hungary

SUMMARY
1. Objectives

Quality over quantity when it comes to the number of objectives.

2. Insight and Strategic Idea

Doing Strategic Research is important.

3. Spending

Weak creative idea can’t be compensated by higher spending

4. Results

Effie Winners are more likely to demonstrate revenue gain or new 

customer acquisition, and less likely to show increases in 

awareness
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